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Investigating the effect of the relationship between the personality of the
electronic customer on the personality of the electronic brand (case study:
Samsung brand)

Mohammad Shir Ali Klishadi Hanieh Afzali

Assistant Professor Masters Student

Abstract:

A brand name as a key asset, whose concepts and impressions are favorable and pleasant in the
mind of the consumer, plays a significant role in the survival, growth and profitability of a
business. The appropriate response of customers to the organization is a category that is influenced
by several factors, one of which is the personality of the company's brand. Accurately
understanding the dimensions of this factor and determining the extent of their role in the positive
response of customers to the organization is very important in helping managers to make the right
marketing decisions, and companies should pay attention to the effect of brand personality on the
positive response of customers and, as a result, the profitability of the company. do more; In this
regard, the aim of the current research was to investigate the effect of the relationship between the
personality of the electronic customer on the personality of the electronic brand. During this
research, in order to investigate the effect between the variables, information related to the
variables of electronic customer personality and electronic brand personality of Cochran formula
medicine was collected from 384 consumers and customers of Samsung brand in Tehran (case
study). To check the relationship between the variables in the research, based on the information
obtained from the samples, partial least squares method was used in Smart PLS software, and the
analysis of the results indicates the appropriate model and the good influence of the variables.
According to the results obtained in the fitting of the model, all the variables in all areas obtained
asuitable value of validity and reliability in the model, also the general effects of the model showed
that the effect of all components of electronic customer personality and electronic brand
personality is significant. By examining the role of electronic customer personality variables and
electronic brand personality, it has been observed that the variable effect of red customer
personality characteristics has a greater impact on brand personality dimensions.

Keywords: customer personality, brand personality, red personality trait, blue personality trait,
green personality trait.



